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A LETTER FROM THE
TOURNAMENT CHAIR

Dear Friends,

It is with great excitement that we announce and invite you to the
32nd Annual Care for Kids Golf Classic! This is the first year that
we’ll be playing at The Saticoy Club, the prestigious private country
club in Somis. We are thrilled to soon release the announcement
of this year’s honoree as a longtime supporter of Casa Pacifica and
of this Tournament.

Fence Factory will once again return as the title sponsor for this
year’s event. The day will begin with a VIP breakfast and coffee
bar and your ability to customize your tee package from the
Travis Mathew mobile store. Lunch will be served from In & Out
Burger’s food truck. There will be contests on the course as well as
sponsored food and drinks. The day will close with cocktails, heavy
appetizers, raffle items, a live auction, and golf awards.

This tournament is proud to help support the vital work of Casa
Pacifica and other community non-profits. Your sponsorship of
this tournament will ensure that the more than 490 youth served
daily by Casa Pacifica receive the crucial resources they need to
reach for a brighter future. We are also grateful for our partnership
with the Camarillo Rotary Club and want to thank them for their
outstanding support of our community.

This brochure explains the many benefits of sponsorship. No matter
what level you choose, you’ll have the satisfaction of knowing that
you are helping youth recapture their childhood and build a better
foundation for success.

| am happy to be returning as the Tournament Chair and on behalf
of myself and the golf committee, we look forward to seeing each
and every one of you on Tournament Day!

Al and Petra Lowe
Tournament Co-chairs

TOURNAMENT DETAILS

Tournament Format:
Four-person “Texas Scramble.” Trophies for 15t-3¥ place.
Great hole-in-one prizes on par 3’s.

How to Reserve Your Position:
Save time, register online at casapacifica.org

OR send entry form to Casa Pacifica,
1722 S. Lewis Rd., Camarillo, CA 93012. 9 '
The Agenda — MONDAY, SEPTEMBER 9, 2024
9:00 AM: Registration & Check-in
Travis Mathew shopping spree.
9:30 AM: Driving range opens
11:00 AM: Shotgun start. On-course lunch provided by In-N-Out,

Lunch sponsored by Trans-Pro Logistics
4:30 PM: (ocktail reception, awards, raffle and live auction

THANK YOU TO
OUR COMMITTEE:

Al Lowe, Co-Chair
Petra Lowe, Co-Chair

Mitch Crespi
Tim Curran
Geoff Dean
George Erb
Sarah McCarthy-Garcia
(arrie Hughes
Kelsey Jonker
Kent McCarthy
Jim Roberts
Jerry Scott
Lindsay Thompson
Heidi Whitcomb
(JYao
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EVENT SPONSORSHIP + ENTRY ——

E Title Sponsor: Fence Factory D Golf Ball Sponsor
Iﬁ Cocktail Hour Sponsor: Winters Financial [ Specialty Sponsor
[ ] Fairway Sponsor [ ] Holein One Sponsor
[ ] Ace Sponsor [ ] Friend Sponsor
D Benefactor Sponsor D Tee Sponsor

[ ] Patron Sponsor Name on Sign:

|:| Standard Foursome @$2,200 ea. (Farlybird Foursome Rate: $2,000. Reserve by August 9th)

[ ] Standard Golfers @$550 ea. [ ] Cocktail Reception Ticket

D [/we are unable to participate, but enclosed is a donation of $

L] Enclosed is my check for $ (Make checks payable to Casa Pacifica)

[ ] Charge my Visa/MC/Amex:
(ard #:

Billing Zip Code; Expires: (Vi

Signature:

Address:

(ity: State: Zip:

Phone: Fax:

NOTE: The allowable tax deduction for your donation is the amount paid, less the fair market value of goods
or services. Casa Pacifica thanks you for your participation and support. Casa Pacifica Tax 1.D. #77-0195022.



TITLE SPONSOR ($15,0000 SOLD!
Thank you, Fence Factory!

COCKTAIL RECEPTION SPONSOR (10,0000 SOLD!
Thank you, Winters Financial!

FAIRWAY SPONSOR ($10,000)
« Entry for 8 VIP Golfers
*Logo/Name recognition on all Casa Pacifica event-related publicity
« Featured as a (asa Pacifica Corporate Leader all year in event email blasts and
newsletters*
* Pre-event promotion of logo/name in digital marketing
*Logo/Name display on golf cart and reception screens
+ Social media recognition
« Tee Package per golfer including Travis Mathew Dollars
« Tee sponsorship sign on course
* Pre-Event VIP Breakfast
+ Knowing that you helped foster at-risk youth, families and young adults

ACE SPONSOR ($8,000)
« Entry for 4 VIP golfers
* | ogo/Name recognition on all Casa Pacifica event-related publicity
« Featured as a (asa Pacifica Corporate Leader all year in event email blasts and
newsletters*
* Pre-event promotion of logo in digital marketing
+Logo/Name display on golf cart and reception screens
+ Social media recognition
« Tee Package per golfer including Travis Mathew Dollars
« Tee sponsorship sign on course
* Pre-Event VIP Breakfast
+ Knowing that you helped foster at-risk youth, families and young adults

GOLF BALL ($3,000)
«Exclusive logo/name placement on golf balls as the only take-home item
sponsored item for the tournament
« Pre-event promotion of logo/name and prize in digital marketing
*Logo/name recognition at the Tournament
+ Social media recognition

SPECIALTY ($2,500)

* Exclusive categories of sponsorship include—Breakfast, Coffee Bar (SOLD!
Thank you, Cappuccino Express!), Shacks, Photography, Cigars,

Hot Dog Cart, Million Dollar Shoot-Out
« Exclusive logo recognition at sponsorship location
* Pre-event promotion of logo/name in digital marketing
*Logo/Name recognition at the Tournament
« Social media recognition
* Sponsorship may be fulfilled in-kind

EVENT SPONSORSHIP

ADDITIONAL OPPORTUNITIES

BENEFACTOR (%6,000)
« Entry for 4 VIP Golfers
* Pre-event promotion of logo/name in digital marketing
+ Social media recognition
« Tee Package per golfer including Travis Mathew Dollars
« Tee sponsorship sign on course
* Pre-Event VIP Breakfast
* Knowing that you helped foster at-risk youth, families and young adults

PATRON (%3,500)
« Entry for 2 VIP Golfers
* Pre-event promotion of logo/name in digital marketing
« Social media recognition
« Tee Package per golfer with Travis Mathew Dollars
« Tee sponsorship sign on course
* Pre-Event VIP Breakfast
+ Knowing that you helped foster at-risk youth, families and young adults

FRIEND ($1,750)
« Entry for 1 VIP Golfer
* Pre-event promotion of logo/name in digital marketing
« Social media recognition
« Tee Package per golfer with Travis Mathew Dollars
* Pre-Event VIP Breakfast
« Tee sponsorship sign on course
« Knowing that you helped foster at-risk youth, families and young adults

*Applicable to business/organization sponsors only

HOLE IN ONE (%1,500)
* Exclusive Product Hold Placement
«Tee sign at sponsored hole
* Pre-event promotion of logo and prize in digital marketing
*Logo/Name recognition at the Tournament
+ Social media recognition
* Fee may be in-kind if sponsor covers necessary insurance or prize

TEE SIGN (5250)
+ Your name/logo on tee sign on the greens

STANDARD FOURSOME: $2,200 EA.
(Earlybird Foursome Rate: $2,000. Reserve by August 9th.)
+ Tee Package including $100 in Travis Mathew Dollars per golfer

STANDARD GOLFER: $550 EA.
+ Tee Package including $100 in Travis Mathew Dollars

COCKTAIL RECEPTION TICKET ONLY: $75
*Includes heavy appetizers and drinks



Mission Statement: (asa Pacifica inspires hope and nurtures mental health and well-being of children, young adults, and families to realize their full potential.

(asa Pacifica Centers for Children and Families provides assessment, clinical, medical, residential, and educational services to foster and at-risk children/youth
struggling with complex mental health disorders due to past trauma and/or mental illness. The agency is the largest non-profit provider of children’s and ad-
olescent mental health services in Ventura and Santa Barbara Counties and administers 17 campus- and community-based programs and services designed to
give youth, and their families, the tools they need to heal, rebuild and strengthen relationships, reengage with their educations, and overcome their negative
emotional and behavioral challenges. The agency’s Camino a (asa program, available to clients with private insurance, provides behavioral health care to support
youth ages 12 to 17 with emotional and behavioral issues, along with their families. For more information about Casa Pacifica visit its website www.casapacifica.
org or call the Development Department at (805) 445-7800.
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